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test	with	response	for	marketing	a	12thfree	test	with	response	Bank	for	a	pre	face	to	marketing	Management	14thfree	Test	with	response	Ban	K	For	A	Preface	to	Marketing	ManagementTest	Bank	For	Foundations	of	Marketing	6th	EditIntest	Bank	With	Answer	For	Consumer	Behavior	11th	Edition375	Test	Bank	for	Essentials	Of	Marketing	A
Marketing	Strategy	Approach	13th	Edition	by	Perreault234	Test	Bank	for	Essentials	Of	Marketing	3rd	Edition	84	Test	Bank	for	International	Marketing	16th	Edition	Questions	â	€	"Page	_	is	an	unconscious	reference	to	the	cultural	values,	experiences	and	knowledge	as	a	basis	for	decision-making	to	Nativism	B	Holism	C	Criteria	of	self-reference	D
Segregation	and	Xenophobia	The	main	obstacles	for	success	In	international	marketing	they	are	a	person	_	and	an	ethnocentrism	associated	with	regionalism	B	Holism	C	criterion	of	self-reference	of	adaptation	and	effort	of	adaptation	integration	_	is	the	performance	of	commercial	activities	designed	to	plan,	rate,	promote	and	direct	the	Flow	of	goods
and	services	from	a	company	to	consumers	or	users	in	more	of	a	weekend	for	profit	to	internal	marketing	b	Importation	C	Corporate	management	marketing	E	Internal	Commerce	Companies	of	_	Liedres	in	foreign	investment	in	the	United	States	Kingdom	of	Saudi	Arabia	B	Russia	C	China	D	United	Kingdom	E	Canada	M	&	M,	a	production	company	of
musical	instruments,	dominated	its	national	market	for	several	years	before	venturing	into	international	markets.	It	focused	more	on	international	operations	until	That	a	German	company	of	the	same	business	entered	its	national	market.	The	German	company	began	selling	good	quality	products	at	prices	much	lower	than	M	&	M	and	negatively
affected	their	sales.	M	&	M	activities	in	the	previous	hypothesis?	At	a	technological	level	B	Distribution	structure	C	Competition	in	the	domestic	market	of	cultural	forces	and	promotion	of	the	product	What	about	the	following	considerations	is	true	in	relation	to	the	impact	of	globalization	in	the	internal	markets	of	the	United	States?	To	companies
with	national	markets	have	been	able	to	maintain	their	usual	growth	rates	B	Multinational	companies	get	more	benefits	from	their	national	operations	than	their	earnings	in	foreign	markets	c	only	multinationals	with	large	production	facilities	have	had	success	in	markets	international	d	national	companies	have	reduced	their	manufacturing
employment	more	than	US	multinationals	and	manufacturing	multinational	companies	from	all	sectors	and	sizes	have	surpassed	their	national	homologists	AMY	SIM	has	been	assigned	the	task	of	preparing	a	marketing	plan	for	Your	company	for	next	year's	business	activities.	You	know	your	plan	to	review	by	examining	the	variables	on	which	it	has	a
certain	control.	Controllable	variables	include	price,	product,	distribution	channels,	and	_	on	demand	B	political	forces	c	competition	D	Economic	climate	and	promotion	The	problems	faced	by	an	EMP	Resa	are	often	amplified	by	«foreign-â	â	™	|	of	the	company,	which	increases	the	difficulty	of	evaluating	and	predicting	the	dynamic	international
business	climate	A	products	B	prices	c	Product	Product	D	Policy	/	Jurid	and	Promotional	What	about	the	following	is	a	possible	result	of	the	«foreign	statute»	of	a	company?	In	an	increase	in	protectionist	federal	policies	B	positive	trade	balance	C	A	strong	increase	in	domestic	and	international	demand	from	a	huge	commercial	status	and	an	economic
situation	of	the	magnitude	of	the	great	depression.	What	about	the	following	elements	of	the	environment	of	marketing	raises	a	challenge	for	both	national	and	international	professionals	due	to	their	uncontrollable	character?	At	Price	B	Promotion	C	Investigation	activities	D	Policy	/	legal	forces	and	distribution	channels	What	about	the	following
differences	is	the	most	critical	between	national	and	international	marketing?	To	differences	in	marketing	principles	b	Conceptual	differences	of	marketing	c	Change	in	marketing	objectives	environment	in	which	marketing	plans	and	basic	processes	should	be	executed	to	market	products	and	services	for	an	international	seller,	can	Modifying	in	the
long	term	and,	normally,	in	the	short	term	to	adapt	to	changing	market	conditions,	Consumers	Tastes	or	Objectives	of	the	Company	Competitive	Structure	B	Economic	Climate	C	Distribution	Structure	of	Environmental	Factors	and	Control	Uncontrollable	Elements	What	Of	the	following	elements	is	an	uncontrollable	element	for	an	international
seller?	A	features	of	the	company	B	Promotion	C	Price	D	Investigation	and	level	of	technology	_	It	is	the	conscious	effort	by	the	international	seller	to	anticipate	the	influences	of	foreign	and	national	uncontrollable	factors	in	a	marketing	mixture	and	then	adjust	the	marketing	mixture	to	minimize	Effects	to	standardization	B	Adaptation	C	Segregation
D	Segmentation	and	projection	The	marketing	tasks	of	an	international	seller	differ	from	those	of	a	national	seller	such	as:	the	international	seller	has	fewer	elements	to	deal	in	comparison	with	a	national	vendor	B	the	level	of	technology	and	cultural	forces	are	controllable	elements	for	the	marketer	C	the	distribution	structure	is	an	uncontrollable
element	for	the	international	marketer	D	the	competitive	structure	is	one	of	the	controllable	factors	for	an	international	marketer	E	the	international	marketer	is	less	concerned	about	geography	and	infrastructure	than	the	domestic	marketer	Which	of	the	following	requirements	is	an	essential	requirement	for	companies	to	succeed	in	international
markets?	A	A	Strictly	stick	to	your	traditional	methods	of	operation	to	succeed	in	international	markets	B	Mainly	focus	on	your	production	to	meet	your	country’s	demands	C	Venture	into	multiple	markets	at	once	D	Fully	engage	with	foreign	markets	E	Focus	on	improving	the	domestic	market	to	invest	returns	Which	of	the	following	aspects	reflects
the	relationship	between	international	business	and	domestic	business?	A	Domestic	firms	find	it	relatively	easy	to	manage	profits	in	the	current	scenario	B	Domestic	firms	find	it	relatively	easy	to	manage	profits	in	the	current	scenario	C	Most	domestic	firms	are	the	result	of	the	customization	efforts	of	international	firms	D	The	ability	to	invest	abroad
is	largely	dependent	on	domestic	economic	vitality	E	Domestic	firms	are	more	likely	to	be	able	to	manage	profits	in	the	current	scenario	viable	since	capital	tends	to	use	at	the	minimum.	a	domestic	environment?	A	Company	characteristics	B	Competitive	structure	C	Distribution	channels	D	Product	price	E	Promotional	measures	Which	of	the	following
dynamic	trends	is	affecting	current	global	business	strategies?	A	The	trend	towards	buying	American	cars	in	Europe	B	The	trend	towards	acceptance	of	the	free	market	system	among	developing	countries	C	The	trend	towards	the	use	of	English	as	a	global	language	D	The	trend	towards	the	establishment	of	World	currency	and	the	trend	towards
global	instant	communication	_	is	a	controllable	element	in	both	the	national	and	international	market	Economic	climate	B	Competition	in	the	country	of	origin	C	Price	of	products	D	Political	forces	E	Foreign	policy	Which	of	the	following	elements	is	a	controllable	element	for	an	international	seller?	A	Technological	level	B	Geography	and
infrastructure	C	Distribution	channels	D	Cultural	forces	E	Distribution	structure	Compared	to	the	foreign	environment	Uncontrollable	variables,	which	of	the	following	is	excluded	from	the	domestic	vendor’s	list	of	uncontrollable	variables?	A	Political	Forces	B	Competitive	Structure	C	Economic	Climate	D	Cultural	Forces	E	Legal	Forces	In	the	United
States,	unrelated	individuals	maintain	a	certain	physical	distance	between	themselves	and	others	when	speaking	or	in	groups	Americans	do	not	consciously	think	about	that	distance;	they	only	know	what	feels	good	without	thinking	Al	Someone	from	another	culture	would	not	necessarily	understand	it	and	apply	their	rules	of	contact	when	speaking
The	above	is	an	illustration	of	what	is	called	applying	a	_	when	reviewing	the	social	custom	mentioned	Contact	Principle	of	auto-space	B	Principle	of	segregation	C	criterion	of	integration	D	criterion	of	spatial	command	E	criterion	of	self-reference	criterion	Â	Which	of	the	following	policy	actions	can	promote	international	marketing?	A	Impose	a	trade
embargo	on	Cuba	due	to	widespread	political	instability	in	the	country	B	U.S.	government	bans	trade	to	Libya	due	to	unbridled	terrorism	C	Paraguay	imposes	low	tariffs	and	tax	rates	on	manufacturing	industries	D	Import	tariff	increase	set	by	China	The	U.S.	government	links	human	rights	with	policy	commercial	foreign	Robert	Jonas	is	in	charge	of	a
new	marketing	effort	directed	towards	Peru	so	that	his	company	to	all	major	cities	of	Peru,	Mr.	Jonas	must	devise	a	logistical	plan	to	cross	the	Andes	Mountain	Range	daily	Which	of	the	following	variables	From	the	foreign	environment	would	be	a	main	concern	while	Mr.	Jonas	designed	his	plan?	A	A.	forces	B	Cultural	forces	C	Geography	and
infrastructure	D	Economic	forces	E	Political/legal	forces	Â	Which	of	the	following	examples	best	illustrates	the	political	and	legal	problems	faced	by	companies	due	to	their	“foreign	status”	when	trying	to	operate	in	foreign	countries?	A	Company	that	does	moderate	business	in	international	markets	due	to	the	violent	history	of	its	home	country	B
Company	that	is	forced	by	the	local	government	to	share	its	core	competencies	in	order	to	continue	doing	business	C	Product	that	does	not	enjoy	wide	acceptance	in	the	foreign	market	due	to	its	irrelevance	to	customers	D	Company	that	uses	an	ideal	promotional	campaign	E	Company	that	is	not	successful	in	a	foreign	market	because	the	price	of	the
product	is	higher	than	the	purchase	price	With	respect	to	the	environment	in	which	a	company	operates,	factors	such	as	competition,	political	and	legal	forces,	the	economic	climate,	are	classified	as:	A	controllable	elements	B	uncontrollable	elements	C	foreseeable	elements	D	demographic	elements	E	cultural	elements	54	Free	Test	Bank	for
International	Marketing	16th	Edition	by	Cateora	Multiple	Choice	Questions	Page	To	avoid	mistakes	in	business	decisions,	it	is	necessary	to	perform	a	Cultural	Analysis	that	combines	the	influences	of	the	self-referencing	criterion.Which	of	the	following	should	be	the	first	step	to	avoid	the	mentioned	mistakes?	A	Redefine	the	problem	without	the
influence	of	CRS	B	Solve	the	problem	for	the	optimal	situation	of	the	business	goal	C	Isolate	the	influence	of	CRS	on	the	problem	and	examine	it	carefully	to	see	how	it	complicates	the	problem	D	Define	the	problem	or	business	goal	in	the	traits,	habits	or	cultural	norms	of	the	home	country	E	Define	the	problem	or	the	business	objective	in	the	traits,
habits	or	cultural	norms	of	the	foreign	country	through	consultation	with	natives	of	the	country	The	most	effective	way	to	control	the	influence	of	ethnocentrism	and	CRS	is:	Reduce	interaction	interaction	Culturally	diverse	audience	B	solicit	feedback	on	all	possible	occasions	C	recognize	their	effects	on	our	behavior	D	Know	at	least	two	foreign
languages	to	understand	cultural	differences	and	ask	for	the	second	opinion	in	a	decision-making	scenario	if	a	marketer	is	motivated	to	start	an	international	one.	Marketing	effort	mainly	due	to	temporary	surpluses	in	the	domestic	market,	which	of	the	next	steps	best	characterizes	the	stage	of	participation	of	international	marketing	for	this
marketer?	Uncommon	foreign	marketing	B	Regular	foreign	marketing	C	No	direct	foreign	marketing	D	International	marketing	E	Global	Marketing	Which	of	the	following	is	the	most	effective	way	to	achieve	global	organizational	awareness?	Employee	recruitment	based	on	the	sole	criterion	of	global	awareness	B	organizing	employee	trips	to	foreign
cultures	to	increase	their	sensitivity	C	increasing	the	diversity	mix	of	the	profile	of	the	front-level	employee,	who	has	a	culturally	diverse	senior	executive	staff	or	board	of	directors	E	promoting	social	media	As	a	means	to	improve	intercultural	communication,	companies	at	the	stage	of	regular	foreign	marketing	of	the	participation	of	international
marketing:	a	sales	product	that	is	the	result	of	planned	production	in	the	markets	in	several	countries	B	focuses	mainly	all	their	operations	and	production	for	the	domestic	market	market.	Needs	C	have	a	global	perspective	and	sees	everyone	as	a	market	devoid	of	any	segment	based	on	nationality	D	Having	half	of	their	sales	revenue	from
international	markets	E	do	not	intend	to	maintain	the	continuous	representation	of	the	market	in	foreign	markets,	which	of	the	following	are	true.	The	stages	of	the	of	international	marketing?	A	firm	progresses	essentially	through	the	stages	in	a	linear	order	B,	the	international	marketing	stage	represents	the	highest	level	of	international	participation
c.	A	company	begins	its	international	participation	in	the	second	stage	of	a	company	can	be	more	than	a	stage	stage	E	The	last	step	of	the	process	is	not	to	market	directly	abroad	Which	of	the	first	two	steps	of	the	international	marketing	process?No	direct	marketing	abroad	and	rare	foreign	marketing?	A	Do	not	initiate	internationalization	at	these
stages	B	Adopt	a	strategic	approach	to	decision-making	on	international	expansion	C	Are	more	reactive	and	embark	on	internationalization	without	planning	D	Intent	to	maintain	a	continuous	presence	in	foreign	markets	E	Are	the	result	of	a	Maintained	dedicated	production	capacity	for	foreign	markets	Which	of	the	following	companies/products
reflects	a	global	marketing	orientation?	A	A	Skin	lightening	cream	for	African	American	women	B	A	company	that	promotes	Latin	jazz	musicals	C	A	company	that	produces	high-performance,	durable	computers	D	A	famous	restaurant	in	Singapore	specializing	in	oriental	food	E	A	Japanese	to	English	translation	software	What	of	the	following	applies	to
companies	in	the	international	marketing	stage?	A	The	main	purpose	of	operations	and	production	is	to	meet	the	needs	of	the	domestic	market	2	B	As	domestic	demand	increases	and	absorbs	surpluses,	foreign	sales	activity	decreases	or	even	withdraws	C	Expected	profits	from	foreign	markets	are	seen	primarily	as	a	bonus	on	top	of	regular	domestic
profits	D	Planning	usually	involves	the	need	to	maintain	the	internal	market	production	of	goods	outside	the	domestic	market	E	The	company	considers	the	world,	including	the	domestic	market,	as	a	single.	?	A	It	is	the	force	of	cultural	unity	between	a	diverse	workforce	in	an	organization	B	It	is	a	problem	that	arises	when	managers	from	rich
countries	work	with	managers	and	markets	from	less	prosperous	countries	have	usually	not	been	influenced	by	it,	especially	to	of	the	21st	century	d	is	the	cornerstone	of	an	effective	adaptation	in	the	field	of	the	E	The	self-reference	criterion	is	universally	considered	as	the	technique	for	reducing	or	eliminating	ethnocentrism.	Which	of	the	following
characteristics	characterizes	a	globally	conscious	manager?	A	Use	only	the	values	of	one’s	own	culture	to	market	their	products	in	foreign	countries	B	Accept	the	cultural	customs	of	another	as	one’s	own	C	Allow	others	to	be	different	and	equal	D	Discard	the	norms	of	one’s	own	culture	to	adopt	global	cultural	norms	E	Control	any	influence	that	global
cultural	norms	may	have	on	the	marketing	process	A	Do	not	actively	seek	clients	in	international	markets	B	trade	their	products	on	international	markets	only	when	there	is	a	surplus	of	production	C	do	not	represent	a	careful	strategy	of	international	expansion	D	lack	permanent	productive	capacity	dedicated	to	the	production	of	goods	and	services
that	are	traded	on	international	markets	E	focus	all	their	operations	and	production	on	meeting	the	needs	of	the	domestic	market	even	if	they	are	Interested	in	foreign	markets	the	following	organizations	seems	better	equipped	for	internationalization?	A	Company	that	sells	its	products	only	to	foreign	customers	that	communicate	directly	with	the
company	B	Company	with	a	production	capacity	far	exceeding	the	demand	of	the	domestic	market	3	C	Company	that	focuses	its	production	activities	on	meeting	the	demands	of	the	domestic	market	D	Company	with	a	culturally	diverse	workforce	profile	but	few	competitive	offers	at	the	global	level	E	Company	that	has	little	intention	of	maintaining	a
continuous	representation	Which	of	the	following	companies	has	the	best	chance	of	accelerating	the	process	of	internationalization?	A	International	Regulatory	Bodies	set	limits	on	exports/imports	B	The	importing	country	may	apply	import/export	tariffs.	higher	to	override	see	c	the	country	exporter	establishes	the	limits	LISITS	How	much	you	will
export	D	Is	a	mandatory	tax	imposed	by	a	government	on	goods	entering	its	borders	E	Is	an	absolute	restriction	on	the	importation	of	certain	goods	Jefferson	is	a	company	specializing	in	dog	food	and	toiletries	The	company	has	a	very	well-established	domestic	market	The	company	does	not	actively	sell	its	products	outside	national	borders,	but
supplies	goods	to	customers	who	are	contact	them	directly	or	place	orders	with	them	via	the	Internet	Jefferson	is	currently	in	the	_	stage	of	involvement	in	international	marketing	A	frequent	foreign	marketing	B	asset	foreign	marketing	C	global	marketing	D	regular	foreign	marketing	E	not	direct	marketing	Maria	PerÃ3n’s	company	treats	the	world,
including	the	domestic	market	in	Spain,	as	one	market	Segmentation	decisions	Market	segments	are	no	longer	centred	on	national	boundaries	Instead,	market	segments	are	defined	by	income	levels,	consumption	patterns	and	other	factors	that	span	countries	and	regions.	Is	it	the	best	characteristic	of	the	stage	of	participation	in	international
marketing	of	Mrs.	Peron’s	company?	A	Uncommon	foreign	marketing	B	Test	marketing	C	Absence	of	direct	foreign	marketing	D	Domestic	marketing	E	Global	marketing	Which	of	the	following	types	of	non-tariff	barriers	falls	strictly	into	the	category	of	specific	trade	limitations?	A	Discriminatory	Import	Credit	B	Export	Subsidies	C	Voluntary	Export
Restrictions	D	Embargo	E	Packaging,	Labelling	or	Marking	Standards	Â	Which	of	the	following	best	describes	the	stage	of	development	at	which	the	company’s	products	reach	a	foreign	market	without	no	conscious	effort	on	the	part	of	the	seller?	A	Uncommon	foreign	marketing	B	Regular	foreign	marketing	C	foreign	direct	marketing	D	International
marketing	E	Global	marketing	_	prevents	a	person	from	valuing	a	foreign	market	in	its	true	light	A	Nativism	B	Pluralism	C	Xenocentrism	D	Ethnocentrism	E	Relativism	What	is	the	deepest	change	for	global	companies?	global?	stage	of	internationalization?	A	Planning	involves	the	production	of	goods	outside	the	domestic	market	B	Sales	to	foreign
markets	are	made	as	the	goods	become	available	C	Temporary	surpluses	traded	in	foreign	markets	are	the	only	element	of	internationalization	D	Companies	treat	the	world,	along	with	the	domestic	market,	as	one	market	E	Production	capacity	exceeds	the	domestic	market	internal	demand	Which	of	the	following	elements	will	help	a	manager
understand	how	people	from	different	countries	think	and	act?	A	Better	Knowledge	of	Global	Economic	Trends	B	Better	Knowledge	of	Global	Market	Potential	C	Knowledge	of	Foreign	Investment	Opportunities	D	Knowledge	of	Microeconomics	E	Historical	Perspective	Which	of	the	following	elements	is	closely	related	to	the	self-reference	criterion?	A
Differentiation	B	Myopia	Marketing	C	Ethnocentrism	D	Multiculturalism	E	Pluralism	For	an	internationalizing	company,	market	segments	are	defined	by	income	levels,	usage	patterns	or	other	factors	that	often	span	countries	and	regions	An	extent	of	the	domestic	market	B	Absence	of	direct	external	marketing	C	Global	marketing	D	internal
marketing	E	infrequent	external	marketing	James	Bright’s	company	looks	for	markets	all	over	the	world	and	tries	to	sell	products	resulting	from	planned	production	for	markets	in	different	countries	Which	of	the	following	steps	best	characterizes	the	phase	of	involvement	in	international	marketing	of	Mr.	Bright’s	company?	A	Rare	external	marketing
B	Regular	external	marketing	C	Absence	of	direct	external	marketing	D	International	marketing	E	Domestic	marketing	Â	In	which	of	the	next	stages	of	international	marketing,	do	firms	focus	their	operations	and	production	primarily	on	meeting	the	needs	of	of	the	domestic	market,	even	if	they	have	a	permanent	productive	capacity	dedicated	to	the
production	of	goods	to	be	traded	in	foreign	markets?	A	No	direct	marketing	abroad	B	Uncommon	foreign	marketing	C	Regular	foreign	marketing	D	Marketing	Marketing	Marketing	Global	Ajax	Corporation	has	decided	to	enter	the	field	of	international	marketing	by	marketing	its	country	products	by	country,	with	differentiated	marketing	strategies
for	each	country.What	of	the	following	concepts	uses	the	company	to	formulate	its	policies	and	International	Strategies?	A	concept	of	national	market	extension	B	Multidomenic	market	concept	C	Massive	marketing	concept	D	Concept	of	universal	marketing	and	standardized	marketing	concept	Understanding	the	culture	It	requires	an	additional
study:	it	is	not	easy	to	build	a	self-criticism	when	studying	your	own	culture	B	Great	part	of	the	cultural	influence	on	the	behavior	of	the	market	is	at	the	subconscious	level	c	cultural	traits	in	country	itself	are	complex	and	are	not	internalized	international	international	treaties	require	that	managers	have	extensive	cultural	knowledge	of	their	own
country	and	cultural	influence	on	market	behavior	is	generally	minimal	and	negligible	long-term	true	â	€	"false	questions	the	technological	level	remains	invariable	among	the	countries,	which	makes	it	a	fairly	predictable	factor	in	the	true	international	marketing	the	political	forces	and	juridics,	economic	climate	and	the	comp	Etencia	are	some	of	the
controllable	factors	of	the	national	environment	International	marketing	implies	the	sale	of	goods	and	services	from	a	company	to	consumers	or	users	of	more	than	false	real	profit,	controllable	elements	can	be	modified	long-term	and,	Normally,	in	the	short	term	to	adapt	to	the	changing	conditions	of	the	market,	the	tastes	of	Consumers	or	Corporate
Objectives	false	The	Criterion	of	Authority	is	closely	related	to	false	true	ethnocentrism	The	uncontrollable	factors	that	affect	international	marketing	are	limited	to	forces	Politics,	economic	climate	and	competitive	structure	False	The	technological	level	of	a	country	is	an	uncontrollable	element	for	international	false	international	sellers	in	a	broad
sense,	the	uncontrollable	elements	of	foreign	foreign	businesses	They	constitute	the	culture	True	False	A	company	that	is	in	the	“non-foreign	direct	marketing”	stage	of	international	marketing	does	not	actively	cultivate	customers	outside	national	borders	True	False	Understanding	one’s	own	culture	usually	does	not	require	further	study	True	False
To	avoid	mistakes	in	business	decisions,	it	is	necessary	to	carry	out	an	intercultural	analysis	that	emphasizes	the	need	for	ethnocentrism	True	False	An	International	Vendor	Must	Deal	with	at	least	two	Levels	of	Uncontrollable	Uncertainty	True	False	When	dealing	with	unfamiliar	markets,	marketers	should	be	aware	of	the	frameworks	they	are	using
to	make	their	decisions	True	False	The	difference	between	national	and	international	marketing	lies	in	the	different	marketing	concepts	True	False	The	uncontrollable	factors	that	a	company	has	to	deal	with	decreases	in	the	number	of	foreign	markets	in	which	True	Falso	operates	Sam	Watkins	has	just	eaten	cookies	and	therefore	feels	justified	in
refusing	the	food	offered	by	his	host	from	the	Middle	East.	In	this	case,	Samâ​Â​Â”	self-reference	has	saved	him	from	making	a	cultural	mistake	True	Fal	The	political	and	legal	environment	is	a	controllable	element	for	international	marketers	due	to	their	powerful	ability	to	lobby	and	influence	legislation	in	foreign	markets	True	False	Political	details
and	consequences	of	political	and	legal	events	are	often	more	transparent	in	a	domestic	situation	than	in	a	foreign	market	True	False	The	process	of	evaluating	the	uncontrollable	elements	in	an	international	marketing	program	involves	substantial	doses	of	cultural,	political	and	economic	shock	True	False	John	refuses	to	buy	Japanese	products
because	he	sees	it	as	a	way	to	sell	to	a	nation	known	for	its	aggressive	behavior	John	uses	a	self-reference	to	make	its	Decision	True	False	Research	has	revealed	that	smaller	domestic	markets	and	greater	production	capacities	seem	to	favor	internationalization	internationalization	False	The	concept	of	global	marketing	considers	the	market	as	a
primary	domestic	market	complemented	by	several	smaller	regional	markets	True	False	The	foreign	policies	of	a	country	have	a	direct	effect	on	the	international	marketing	success	of	a	company	True	False	The	most	effective	approach	to	creating	global	awareness	in	an	organization	is	to	increase	the	diversity	of	the	profile	of	the	Employees,	especially
for	entry	level	positions	True	False	Abolition	of	aparthe	True	False	The	business	activities	of	international	sellers	are	unaffected	by	competition	in	their	domestic	market	True	False	For	today’s	companies,	internationalization	is	a	luxury	that	only	a	few	can	afford	Japanese	companies	are	the	group	Investors	in	the	United	States	True	False	The	political
and	legal	problems	a	company	may	face	abroad	are	mitigated	by	the	company’s	“foreign	status”	True	False	The	geography	and	infrastructure	of	a	country	are	uncontrollable	factors	that	influence	a	company’s	business	decisions	in	an	international	market	True	False	False	Free	Text	Questions	List	the	uncontrollable	internal	environment	that



influences	an	international	salesperson?	Answer	Given	Aspects	of	the	uncontrollable	domestic	environment	include	elements	of	the	home	country	that	may	have	a	direct	effect	on	the	success	of	a	foreign	company:	political	and	legal	forces,	economic	climate	and	competition	A	political	decision	involving	foreign	policy	can	have	a	direct	effect	on	the
success	of	a	company	in	the	home	country.	international	market	The	domestic	economic	climate	is	another	important	uncontrollable	variable	in	the	country	with	far-reaching	effects	on	the	competitive	position	of	a	company.	The	ability	to	invest	in	factories	and	facilities,	whether	in	domestic	or	foreign	markets,	depends	to	a	large	extent	on	domestic
economic	vitality	List	the	events	or	trends	that	have	shaped	international	business	beyond	the	potholes	of	today	and	into	the	future	Answer	Given	Of	all	the	events	and	trends	that	affect	global	business	today,	four	stand	out	as	the	most	dynamic,	those	that	will	influence	the	shape	of	international	business	in	the	future.They	are:	(1)	the	rapid	growth	of
the	World	Trade	Organization;	(2)	the	trend	towards	acceptance	of	the	(3)	the	growing	impact	of	the	Internet	and	other	global	media	on	the	dissolution	of	national	borders;	and,	(4)	the	mandate	to	properly	manage	resources	and	the	global	environment	for	future	generations.	is	more	difficult	than	that	of	the	domestic	seller?	Answer	given	The	task	of
the	international	marketer	is	more	complicated	than	that	of	the	domestic	marketer,	as	the	international	marketer	must	deal	with	at	least	two	levels	of	uncontrollable	uncertainty	instead	of	one.Uncertainty	is	created	by	the	uncontrollable	elements	of	all	business	environments,	but	each	foreign	country	in	which	a	company	operates	adds	its	own	unique
set	of	uncontrollable	factors.	Foreign	marketingâ​2â​2	stage	of	participation	in	international	marketing?	Answer	given	In	the	“regular	phase	of	foreign	marketing”,	the	company	has	permanent	productive	capacity	dedicated	to	the	production	of	goods	and	services	that	are	traded	in	foreign	markets.	A	company	may	employ	foreign	or	domestic
intermediaries,	or	it	may	have	its	own	sales	force	or	sales	subsidiaries	in	important	foreign	markets.	for	foreign	markets,	and	the	products	may	be	adapted	to	meet	the	needs	of	individual	foreign	markets.	In	addition	to	the	regular	national	benefits	to	a	situation	in	which	the	company	goes	on	to	depend	on	foreign	sales	and	benefits	to	achieve	its
objectives.	Show	how	the	«foreign	status»	of	a	company	amplifies	political	and	legal	problems	Who	faces	the	company	in	a	foreign	market?	Answer	given	that	the	political	and	legal	issues	facing	a	company	abroad	are	often	amplified	by	the	«foreign	statute»	of	the	company,	which	increases	the	difficulty	of	adequately	evaluating	and	forecasting	the
dynamic	business	climate	INTERNATIONAL.The	foreign	status	of	a	foreign	company	has	two	dimensions:	it	is	alien	in	the	sense	that	foreigners	control	the	company	and	culture	of	welcome	countries	is	foreign	to	management.	Political	activists	can	obtain	support	by	defending	the	expulsion	of	"foreign	operators",	often	with	open	or	challenging
approval	of	authorities.	Example,	how	national	competition	affects	the	perspectives	of	an	international	seller?	Answer	given	that	competition	within	the	country	of	origin	can	have	a	deep	effect	on	the	task	of	international	marketing,	the	examples	of	the	students	may	vary	for	more	than	a	century,	Eastman	Kodak	dominated	the	US	film	market	and
could	depend	on	reaching	Beginning	objectives	that	will	provide	capital	to	invest	in	foreign	markets.	A	plant	of	300	million	dollars	and	soon	will	win	12	percent	of	the	US	market	competition	in	its	country	of	origin	affects	a	company's	national	and	international	plans	define	international	marketing.	How	is	national	marketing	difference?	Answer	given
since	international	marketing	is	the	realization	of	commercial	activities	designed	to	plan,	set	prices,	promote	and	direct	the	flow	of	goods	and	services	from	a	company.	The	only	difference	between	the	definitions	of	national	and	international	marketing	is	that	in	the	latter	case,	marketing	activities	are	carried	out	in	more	than	one	country.How	can	a
manager	build	a	marketing	program	designed	to	optimally	adapt	to	the	uncertainty	of	the	business	climate?	Response	Given	Assuming	the	resources,	structures	and	global	competencies	needed	to	limit	or	promote	strategic	choice,	the	marketing	manager	combines	pricing,	products,	promotion,	distribution	channels	and	research	to	capitalize	on
anticipated	demand	These	controllable	elements	can	be	modified	over	the	long	term	and	usually	in	the	short	term	to	adapt	to	changing	conditions	in	the	market.	market,	consumer	tastes	or	corporate	objectives.	in	international	marketing?	Answer	Given	The	main	obstacles	to	success	in	international	marketing	are	the	criterion	of	self-referencing	of
people	and	an	associated	ethnocentrism	The	SRC	is	an	unconscious	reference	to	one’s	own	cultural	values,	experiences	and	knowledge	as	a	basis	for	decision-making	Ethnocentrism	is	closely	related,	i.e.	the	harm	that	the	people	of	the	company	itself	Ethnocentrism	is	often	a	problem	when	managers	from	rich	countries	work	with	managers	and
markets	from	less	prosperous	countries	Both	the	SRC	and	ethnocentrism	prevent	a	foreign	market	from	being	valued	in	its	true	light	To	avoid	mistakes	in	business	decisions,	it	is	necessary	to	carry	out	an	analysis	List	the	four	steps	that	make	up	the	framework	for	such	analysis	Answer	Given	The	steps	are:	(1)	defining	the	problem	or	business	goal	in
the	cultural	traits,	habits	or	norms	of	the	country	of	origin;	(2)	defining	the	problem	or	business	goal	in	the	cultural	traits,	habits	or	norms	of	the	country	of	origin;	(2)	defining	the	problem	or	business	goal	in	the	cultural	traits,	habits	or	norms	of	the	foreign	country	through	consultations	with	Native	objective	target	without	value	judgements;	(3)
isolate	the	influence	of	the	SRC	on	the	problem	and	examine	it	carefully	to	see	how	it	complicates	the	problem;	and,	(4)	redefine	the	problem	without	the	influence	of	the	SRC	and	solve	the	situation	of	the	optimal	business	objectives	...	the	stage	of	international	marketing	participation	B	of	marketing	frequent	B	of	marketing	in	Global	marketing,	d
normal,	direct	foreign	marketing.	Mary...	The	scenario	of	the	participation	of	international	marketing	for	the	company	of	Mrs.	An	infrequent	foreign	marketing	B	Test	marketing	C	NÂo	direct	foreign	marketing	D	Internal	marketing	E	Global	Marketing	that	...	International	marketing	involvement	for	this	marketer?	An	infrequent	foreign	marketing	B
Regular	foreign	marketing	C	N	Â°	Direct	foreign	marketing	D	International	marketing	E	Global	marketing,	which	of	the	following	–	XEM	ThÃam	–	XEM	ThÃam:	84	Test	Bank	for	International	Marketing	16th	Edition,	84	Test	OF	INTERNATIONAL	MARKETING	TEST	16th	Edition,	84	Test	Bank	for	International	Marketing	16th	Edition	Edition
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